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Ayarnnté kUpLe AtevBuvtn,

H kplon mou O&layoups, XPELAIETOL ONMOTEAECUATIK OVILUETWILON €
TIPOYPA O CUYKEKPLUEVWY evepyewwv Marketing. Tinota dev punopei va BeAtiwoOel,
av €Mel¢ Oev KAVOUUE €KElVEC TIC Klvnoelg, mou Ba pag e§aocdaAiocouv tnv
Slatnpnowotnta Twv pobntwv Kalt tnv avénon Twv VEwv oe Kabe mepiobo
gyypadwv.

MNavto kot dnuioupynoope €va Marketing Plan edwka ywa Kévipo Zévwv
MwoowV Pe 0TOXO TNV BEATIWON TWV MOPEXOUEVWY UTINPECLWY (6€V EVWOOUUE TV
S18aokaAia Twv padnuatwv), wote to KEvTpo va yivel MTEPLOOOTEPO AVTAYWVLOTIKO
KOLL VOL CUYKEVTPWOEL TO LEYOAUTEPO TOCOOTO TNG TOTUKI G AyOPA(.

OUuGCLAOTIKA, ATTOKTATE TV OCUVEPYATiA PoU w¢ ZUpBoUAou Opydvwong, Katd
Vv SLapKela NG omolag, AUVETE OAQ TA SLOLKNTIKA, SLOSLKAOTIKA KOl OLKOVOULKQL
npoPARpaTa MTOU avTIPETWIileTe, KABWC Kal KABe GAAN SUCKOAL ETLXELPNUOTIKAG
duonG. Anuoupyolpe SnAadr, éva «TMAKETO UTtOoTAPLENG» Ttpog To Kévtpo, Ttoug
HaONTEG KL TOUG YOVELG TOUG, £T0L WOTE OAoL va aloBdavovtal mwg to Kévipo Sev
elval amAa éva péco MpoeTOlHAciaG TOu padntrh, aAld kol éva «oXOAElo» Tou
unootnpilel OAn TNV OLKOYEVELQ, LLE OTOXO TNV EMLTUYIAL.

Ao tnv AaAAn pepld, to Kévtpo ocag eival pa emixeipnon kol mpéEmeL va
AELTOUPYNOEL PE TOUG ETUXELPNUATIKOUG OPOUG KOL KOVOVEG, av OEAeTe va €xETe
emtuyia kaw kepdodopia, olaitepa Twpa ToU TEPVAE TNV UdEDN KoL TNV Kpion.

It oehibeg mou akoAouBolv, Oa PBpeite OAeg¢ TIC AEMTOMEPELEG TOU
TIPOYPAUHUATOC auToU, Tou Ba cag emitpéPouv av To afloAOyNOETE KAl VO TIAPETE
™V owotrn andédacn, TnG EMAOYNG KoL UAomoinong Tou.

Mo TNV eKKlvnon TnG cuvepyaoiog Hag, TAPAKOAOUE ETILKOWVWVIOTE HE TO K.
Mavvn Fewpyakonoulo, ota thAépwva : 210 — 6391844 ko 210 — 6080595.

Me ektipnon,
Navaywwtng . PeykoUkog

EABetiag 21, Ayia Napaokeun, T.K. 15342

www.pregoukos.gr, info@pregoukos.gr

Z0uBouldog Opyavwong Emxsipnoswv, Elonyntig EWkwv Zepivapiwv
Zuyypadéag, OMANTAG.
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1. Yrootipién Kévrpou

Avtipetwnilovtog to Kévtpo wg «Emixeipnon» 1o mpoypappa meplappavel
Ta akOAouba :

11

1.2

Anuwoupyia kot uAontoinon Marketing Plan

MNep\apPavel eva oxedLo evepyelwvV KOOOAN TNV SLAPKELA TOU £TOUG, LIE
oTOX0 TNV avénon Tou Mooootol Twv gyypadwv, MapdAAnAa HE TV
avénon tou aplOpol Twv eL6EPXOHEVWV TTEAaTWV (oo OKTwRpPLo £wg
Auyouoto). MeplhapPAveL pla OELPA ATO EVEPYELEG TIOU XPELATETAL VAl
KAvete, TI¢ omole¢ Ba aflohoynooupe pall kot O KAVOUME TNV
L8aVIKOTEPN ETAOYH, AVAAOYQ LE TIG CUVONKEC TNG TOTIKI G QyOpPAs COG.

To mpoypappa YIVETAL LE TNV CUVEPYAOLA 0OC, AVATITUCCETAL OE XPOVIKA
SlaotipaTa «UNVOGY, UE CUYKEKPLUEVOUG OTOXOUC, WOTE va EAEYXETAL,
va dopBwvetal kat va BeAtiwvetal kaBe pRva. To xpovodiaypappa
eKTElVETAL OO TOV OKTWRPLO £WG TOV ZEMTEUPPLO TOU EMOUEVOU £TOUG,
dnAadn yia 12 pnveg.

KaBe pva kavoupe éva meeting eL6KA yLoL E0AG, TTPOKELHUEVOU VA OOAG
unootnpi{oupe otnv nARpn vAomoinon Tou MPOYPAULATOG.

Tepwvapa YrootpEng Kévrpou

Jtnv SLapkela Tou €toug, Ba uAomotnBouv Ta €NG oepvapLa pe BEpata :

Elonpagn YnoAoinwv NeAatwv

«MwAnon» tou KEvtpou otoug Ladntég amo toug Kadnyntég
MNpowBnon tou Kévtpou otnv Tomikn ayopa e oUYXPOVOUG TPOTIOUG
AU&non apldpoL syypadwv



2. WuyolAoyikn Yriootnplén pobntwv

Mpog TouG HaBNTEG OPYAVWVOULE Ta €€MG EKTIALOEVUTIKA OEULVAPLA, KATA TNV
SLAapKeLa TOUG €TOUG :

2.1 Zegpwvaplo dlaxeiplong dyxoug Kat avnouxiog
2.2 TeXVIKEG emitevEng otoxwv
2.3 AVTLUETWTILON TNG IEONC TWV YOVEWV
H ulomnoinon Twv cepvapiwv avtwv yivetal pe tv pEBodo tng tnAedidokeng,
HE TNV xpnon tng mAatdopuag CENTRA mou OSwobétw. Autd onuaivel mwg
Snuoupyeitan pa «ta§n» oto Kévtpou oag, mou CUUUETEXEL Hall ue AAAEG, OE L

«NAEKTPOVLKN TAEN» HE €LKOVA KoL NXO Kot SuvatotnTa TARPOUG CUMMETOXAG, Yla
EPWTNOELC, ATIOPLEC, TTAPATNPIOELG KATL.

3. Yrmootnplén YovEwv

OL yoveig €xouv avaykeg Olamodaywynong Ttwv Taldlwv Toug Kol
ekmaidguong ylo To MWE va UTtOoTNPLEOUV AMOSOTIKA TA TALSLA TOUG OTNV UEAETN
Kal TpoeTolocia Toug. Emiong, xpeldlovrol TPOMOUG AVILHETWILONG TWV TALSLWV
TIOU PWTAVE yla TNV KPLoN KOl TL Vo TOUG AEVE, WOTE VO NV TOUG SnULoupynoouy
TIAVLKO PEV, aAAA Kal Xwplg va Toug KpuBouv MARPwE tnv aAnbeia .

3.1 Yrootipién Novéwv otnv Ataraidaywynon

MNpoodépoupe to maketo «XXOAH TONEQN» rtou meplhapfavel ta akoAouba :

e AutAG dvd pe ogpuvaplo 4 wpwv, Stadaveieg Power Point.
e Teu)xog pe «12 Mafnipata Alanatdaywynong»
e Amnavtnoelg o€ PoPARHATA, AMOPLES, SUOKOALEC HEow e-mail.

3.2 Nauto kat Wdpuoupe «IXOAHZI FONEQN» oto Kévipo, Omou cuxva ot
yoveic Ba mapakoAouBoUv opihieg pe Bépata :

e Ynootnplén tou padntr otnv peAétn,

o Tuva Aépe oTa TTOLSLA MG YLaL TNV Kpion,

e Tpomol evBappuvong tou padntn

e Tpomol avripetwniong twv E§etacewv

e H MKEVIPWON TOU HOONT) OTOV OTOXO TWV EEETACEWV.

‘Etol Oa kAU eTE BACLKEG AVAYKEC TWV YOVEWYV, TTIOU TTOAU GUXVA, £pXOVTAL Kall
OOC PWTAVE HE aywvia, INTWVTOG TTPAKTIKEG AUCELG yLa TG SUOKOALEG TTOU £XOUV ME
To T SLA TOuG,.



3.3 EmayyeApatikn YrootpEn npog toug yoveic mou gpyalovtat (mAnv Twv
Anuoociwv YoaAAAAwv), He TNV popdn cupBoulwyv, ospvapiov i opAlwy, avaloya
HE TNV TiepimTwon.

OAeg oL mapamnavw unnpeoieg, e€acdaAilovv ta €ENG :

e E&ANEN tou Kévipou oca¢ oe pua povada eknaidsvong, mou Oa
epdaviotel yia npwtn popa otnv nepLoyr oag,

o Mete€éAign tou Kévipou oag oe M oUyXpovn Kol OpPYaVWHEVH
emxeipnon, pe kepdodopia kot LoXL oTNV TOTULKN Ayopq,

e Awadopomnoinon ano Tov AUECO AVIAYWVIOHO OO,

e NARpn KAAUYN TWV QVOYKWV TWV TALSLWVY KOL TWV YOVEWV TOUG, EPQ
OLTLO TLG EKTIOLOEVTIKEG OLVAYKEG TWV HoOnudTwy,

e Anpoupyio OTEVOTEPWYV OXECEWV HE TOUG YOVELG KOl Ta TTadLa,

o ’'Evéel§n £umpaktou evdiladEpoviog MPo¢ OAOUG yla TG aVOPWTLVEG
OLVAYKEG TIOU €XOUV,

e AU&non TG MLOTOTNTAG TWV LadnNTwV Kot Twv Yovéwv oto Kévtpo oag.

H ekkivnon tg ouvepyaoilag PG, UMOPEL va EEKLVIOEL OUECWG QUTO TOV UAVAL.



